	Communication and Gender
	Study and practice of the skills involved in competent communication (primarily comprehensive listening and reading, and speaking and writing) in order to separate myths, assumptions and notions from the facts, realities and truths about communication and about women and men. Examination of communication and gender topics will include: the role of anger in communicating about gender issues; the impact of the type of information on discussions about gender; gender difference as a catch all explanation for gender problems; the facts of differences being confused with attitudes about differences; perception of women and men as speaking different languages and communicator behaviors as choices.
 
Communicator Interaction and Articulation Skills: 
     Through the use of skill building principles in the posting & F2F assignments, develop and/or improve your comprehensive and critical communicating skills in order to express your ideas about gender in many different ways. 
     To communicate differently about gender, including: becoming okay with not having it all figured out; being wrong and fine with it; not being afraid of being tongue-tied or stuck when communicating with someone; becoming comfortable to be contradictory and conflicted; being right and okay with it; being in or out of the know; hypocritical; genuine; informed; intrigued; being fine with postponing a conversation until becoming more informed or articulate about it; becoming calm when someone writes or say something inarticulately or in an under-informed way; being enthused; etc. 
     Resolve some of the problems you may have due to under-explored and/or under-expressed ideas about gender.
     Be able to slow down during interactions; practice refraining from Gendertalk quick-talk; practice speaking and writing about gender with engaging, insightful, thought-filled, curious and complex ways. 
     Improve or develop Communication Accuracy be able to describe specific communication elements the facts of behavior in message exchanges about gender specifically and thoroughly, and do so, separately or distinctly from the message, intentions of interactants, etc. [Note: Communication Accuracy is not the same as Communicative-Correctness.]
     Reduce and/or refrain from over-use of perceptions and feelings about behavior as the whole story of that behavior.

	Comminication within Groups
	This course is designed for you to study the complexities of communicating (writing, speaking, reading, listening) when in groups, particularly small decision-making groups. The Communication discipline is an odd one in that communicating is an assumed behavior, assumed to just happen. Thus, whenever someone pays specific attention to her or his communicator choices, the effort tends to be thought of as conscious manipulation or coercive intention. This notion makes studying communication odd too. People new to the study also have a tendency to think the goal is to get along, like everyone, be nice, be polite, etc. THIS IS NOT THE CASE!!
 
Understanding communication is not an obvious undertaking. We are able to communicate in most situations without having to pre-plan or specifically think of how we are communicating while doing so. Similarly, our communication behaviors are efficient; they get us there. Regardless of the outcome, which may be positive, negative or a combination of both. This does not mean the point is to think before we speak. For example, if someone who has behaved rudely has taken the time to think about being rude or mean or insulting before they spoke, we might be faced with a very difficult communicator; a very challenging group member. Just because we observe ourselves communicating does not mean we will make the decision to behave well. 
 
In Comminication within Groups, we will examine the communicating choices we make; the effective and ineffective behaviors we perform while intereacting with others. We will focus primarily on our communication within small decision making groups, groups as systems within larger systems, leadership and followership dynamics, group climates, conflict management, task functions and outcomes.

	Communicating about Violence and Children
	Communicating about Violence and Children evolved from two Department of Communication areas of study: Family Communication and the Language of Violence. This course was developed to specifically focus on children, families, violence and communication. This course is intended to increase your communicating abilities and your knowledge about this insightful, but mostly disturbing subject. You will be encouraged to use competent listening and speaking approaches to promote substantive class discussions about children and violence. We will establish an appropriate study experience in this academic environment in order to keep it from becoming therapeutic, overly personal, traumatizing, raging or even vigilante-producing. The lines will blur in this class, therefore we will address the role of emotion when communicating about violated and violating children.
 
We are going to work to understand how children can be a protected, but vulnerable population. For example, how is it that some children are protected while others are not in their own homes, in their own communities, schools, nation, world? Or, how is it that some children are thought to be protected, but they are not or about the children who are vulnerable and unprotected their whole lives? What have we to say about this? What do we say to ourselves when we hear others talk about this? How do we communicate, understand and make sense about any of this?
 
We will use of a range of sources to study the communicative nature of public to personal messages about the violence in childrens lives. Our areas of study will include: professional and interpersonal contexts; family systems; community in childrens lives i.e., family, neighborhoods, schools, etc.; children as victims, activists and victimizers; mass media, accurate to inaccurate mass messages; language and language use; nonverbal communication; socio-cultural values, beliefs, hierarchies, bias, power, status and control; local to international efforts devoted to advocating for children; options for change; procedures for ethical practices; evaluation of effective and ineffective solutions.

	Gossip & Shop Talk: Interpersonal Communication Challenges in the Workplace
	Interpersonal communicating is challenging in workplace environments for many reasons, many of which have to do with what is called the people problem. This is a course designed to address what is often considered unmentionable, i.e., people not getting along, not liking each other, feeling left out, being the uncomfortable sounding board for someone, etc. Job descriptions, positions & titles, even salaries probably take less of our attention on a day to day basis than do the relationships and interactions we have with our partners, colleagues, coworkers, employees or employers. It is not unusual to hear someone say, The pay is low and the hours are long, but I like the people who work with me. Or the opposite, The pay is great, but the people are so awful, Im looking for another job. 
 
Many, if not most of us, spend a large portion of our time in workplace environments. The quality of our work life influences the quality of our lives in varying degrees of significance. Whether easy or difficult, communicating in relationships with our partners, colleagues, coworkers, employees or employers is complex. Our work experiences are combinations: of getting along at times and not other times with the same person or same people; doing well together over some tasks, moderately fine with other tasks and poorly on others; being understood and/or listened to by some people and not others and this can switch around; getting needs met enough or not enough depending on the day, situation, time of year, etc.; feeling valued and confident at times, less so at other times or feeling valueless and insecure; being valued and feeling valued can be very different things; and so on. This is the basis for calling communication interpersonally challenging. 
 
As communicators, we are impacted by the roles of our relationships and our interaction history with each other, which in turn impacts the environment and vice versa. Choosing how we communicate with each other is a challenge. 
In Message content: choice refers to the act of selecting a type of message; choosing an alternative, preference or option as a communicator. For example, depending on the situation, we may choose to talk about the weather, an upcoming meeting, gossip or a timeline for a task. We may or may not be aware of our motivations for our choices.
In our Manner of message delivery: choice refers to the decisions we make in how to send and/or receive a message. Manner includes our attitude, demeanor, tone, emotion displayed, etc. as communicators (speakers, writers, readers and listeners). Approaches to manner include: aggressive, passive-aggressive, passive and assertive. Note: the influence of our manner is usually more powerful than the content of the message, thus, the manner is the message.

	Virtual Teams
	Motivation, knowledge and skills are standard elements of the competent group communicator. In this course, you will examine the manner and quality of these competency elements within: Teams; Groups; Community Groups; Task Teams; Virtual Environments; Virtual Communities; Virtual Social Groups; Virtual Task Teams.
 
The medium of the Internet is private and public. Thus, messages are private and public, which raises many questions and considerations for human interaction. For example, think of the construction of random message compared to the construction of intentional messages.
          Random messages include: spam; anonymous blogs; message boards; opinion polling; informational web sites; advertising; pop-ups; marketplace; etc. 
          Intentional messages include: social networking groups; online courses; local to international work groups; study groups; organizational teams and groups; etc.
          Random messages are designed for purposes quite different that those constructed and exchanged between people within team relationships; who create team identities; share tasks; display team characteristics; adhere to team norms and rules; perform team behaviors; etc.
 
Human communication is influenced by many factors within many contexts; social, psychological, economic, personal and technological are among these. 
          How do we understand and use the information we exchange via electronic message systems for the purposes of team interaction, decision making and production? 
          What are some of the unique characteristics of medium of online communication? 
          Are these strengths or challenges to a group of people who team up to work together to accomplish tasks? 

	Communicating Feminism
	Communicating Feminism is a study of messages within a context. Messages are always situated within a context, usually more than one. It is the message context which provides the basis for meaning, that is, message construction, delivery, reception, interpretation, evaluation, acceptance, rejection, influence and power. In a social science course, we would study feminism within socio-political-psychological-etc. contexts. In a communication course, we study the exchange of ideas within those contexts. In a communication course, we use formal to informal rhetorical criticism to study message construction, message delivery and reception, emotional impact on topic development, speaking up, silencing (others and oneself), listening abilities, listening biases, etc. 
 
To study feminist messages as existing within sexism and anti-feminism in order to approach communicating about feminism in realistic, thought-provoking, engaging ways. Our approach to do this is an extensive rhetorical critique endeavor. 
       Identify and engage in feminist-talk which is personally and politically interesting 
       Understand the complexities of communicating feminism in private to public message contexts:
o    Examine the advocacy and cooperative nature of feminism and feminist messages
o    Examine the adversarial nature of feminism and anti-feminism messages
o    Examine the advocacy and sustained support of sexism and sexist messages. For example, we will not argue the existence of womens oppression, but rather examine the motivations of speakers of messages containing arguments which attempt to prove it is over now; that sexism is not a problem any longer; etc.
       Expand your pre-message construction skills when it comes to considering your ideas about feminism
       Develop and/or improve your articulation skills of feminism and feminist messages; 
       Develop and/or improve your observation skills during and after interactions with others

	Listening
	Listening is a learned behavior! In this course, you will identify the role of listening as an integral part of the communication process. You will examine ineffective and effective listening behavior, and the consequences of both in every day interactions: the situational nature of competencies, such as when to use empathic listening instead of sympathetic listening or refraining from using biased listening when comprehensive listening would be appropriate. You will complete an extensive skill-building Project which will include the opportunity to assess your listening abilities in a variety of situations, identify your listening strengths and weaknesses, and perform skill-building exercises to improve your listening proficiency. Skills courses combine the demonstration of how something is done and the training on how to actually do it. You will study listening concepts and practice them.

	The Language of Violence
	Examination of violent language as a reflection of culture. Students will identify violent attitudes, themes, contradictions, metaphors, etc. implicit and explicit in our language. Verbal abuse and verbal aggression, violent words and metaphors in everyday speech, and the use of descriptive language to evaluative language when classifying acts of violence will provide insight into the notion of a public violent mind. Students will also examine messages in violent entertainment, news reports, Internet, and other media.


 

